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Follow the links here: 
You’ll find below shortcuts to all the SOFII content linked from Ken Burnett’s latest book The essence of Campaigning Fundraising in 
52 exhibits and 199 web links. Links can work differently in different browsers so if any of these links fail to connect for you please 
try in a different browser, or go to https://sofii.org where you’ll find all the links up to date and working. To get best value from 
these links you do, however, need to have a copy of the book. For reviews, follow the links here 
http://www.whitelionpress.com/CampaigningFundraising.htm.  To order your copy email Joe at joe@whitelionpress.com. 
 
Prelims and introduction 
https://sofii.org 
www.agitator.thedonorvoice.com. 
www.kenburnett.com  
 
Part 1 
Some foundations of campaigning fundraising  
    

 The inspiration business: what campaigning fundraising is for 
• https://sofii.org/article/cde-project-6-the-starfish-story   
• https://sofii.org/article/im-a-fundraiser-because  
• https://sofii.org/article/the-collection-its-never-too-late-to-do-something-wonderful   

How the Agitator sees it: 
• http://agitator.thedonorvoice.com/when-founders-leave  
 

 Building the dream for donors: creating your own Sleeping Beauty’s palace 
• https://sofii.org/case-study/dream-a-dreams-uncrush-a-dream-campaign  
• https://sofii.org/article/how-i-wrote-it-the-make-a-wish-foundations-prospect-letter  
• https://sofii.org/article/emotional-fundraising-must-be-in-our-dna  
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 The essential foundations of fundraising: why mastering the fundamentals matters so much 
• https://sofii.org/article/thetreehouseofknowledge  
• https://sofii.org/article/the-11-pillars-of-fundraising-wisdom-plus-the-five-assumptions-that-underpin-effective-

fundraising      The 11 pillars of fundraising wisdom   
 

How the Agitator sees it: 
• http://agitator.thedonorvoice.com/barriers-to-growth-cliff-notes-edition  

  
 Reciprocity: if they wish to get, fundraisers first have to give 
• https://sofii.org/case-study/dr-barnardos-home-the-home-collecting-box  
• https://www.youtube.com/watch?v=wYCB10WYZvM&amp=&feature=youtu.be 

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/the-power-of-reciprocity  
 

 Learning to look: why donors need to give as much as they give to need 
• https://sofii.org/article/the-bata-shoes-story 
• https://sofii.org/article/fundraising-successes-at-a-time-of-catastrophe  

 
 Asking properly: crucially important, as our mum taught us, long, long ago 
• https://sofii.org/case-study/greenpeaces-optimistic-tick-box-suggestion-the-stop-thorp-campaign-court-case-mailing  
• https://sofii.org/article/ask-without-fear-a-simple-guide-to-connecting-donors-with-what-matters-to-them-most  
• https://sofii.org/article/a-letter-that-parades-fine-thoughts-with-fine-language  
• https://sofii.org/article/the-olive-cooke-story    

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/what-ask-string-works-best  
       



 4 

Part 2  
Lessons from history: where campaigning fundraising has come from 
 

 Our early history: rich rewards from spending time with the ancients 
• https://sofii.org/article/philanthropy-in-ancient-times-some-early-examples-from-the-mediterranean  
• https://sofii.org/foundations-of-fundraising/the-sofii-history-project  

 
 Five fine firsts: finding valuable lessons in our deep past  
• https://sofii.org/case-study/moses-raises-funds-for-the-tabernacle-c-1-500-bc  
• https://sofii.org/case-study/the-first-ever-major-donor-dinner-c-970-bc  
• https://sofii.org/case-study/paul-the-apostle-motivates-his-churchs-donors-c.-56-ad  
• https://sofii.org/case-study/pliny-the-younger-and-the-first-appeal-for-matching-funds-c-100-ad  
• https://sofii.org/case-study/eihei-dogen-fundraising-letter-from-1235 
• https://sofii.org/case-study/habitat-for-humanity-money-back-guarantee  

 
 The middle ages: shaping our understanding of philanthropy 
• https://sofii.org/article/moses-maimonides-the-90-degree-shift-800-years-ago  
• https://sofii.org/article/a-timeline-of-modern-british-philanthropy  

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/the-oldest-profession-in-fundraising  
 

 The Victorians: sowing the seeds of today’s giving culture 
• https://sofii.org/case-study/dr-barnardos-homes-how-the-death-of-carrots-led-to-a-powerful-slogan-from-1866  
• https://sofii.org/case-study/the-collection-tin  
• https://sofii.org/case-study/the-national-trust-recruiting-members-by-the-millions  
• https://sofii.org/article/magic-moments-how-small-beginnings-inspire-great-causes 
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 The 20th century: a legacy of treasures from our recent past 
• https://sofii.org/article/how-the-suffragettes-became-one-of-the-most-successful-brands-ever  
• https://sofii.org/case-study/british-red-cross-the-7.7-billion-appeal-that-changed-british-fundraising-forever 
• https://sofii.org/case-study/the-bruce-barton-letter-the-classic-long-copy-letter-from-1925-that-pulled-a-100-per-cent-

response       The Bruce Barton letter 
 

 Fundraising for massive social change: the Live Aid concerts 
• https://sofii.org/case-study/the-history-of-live-aid  
• https://www.youtube.com/watch?v=t_6SaRWdJMc&lc=Uggx0VhqcJWMt3gCoAEC 
• https://sofii.org/article/three-little-words-lost-the-end-of-make-poverty-history 

 
Part 3  
Foundations of fundraising and campaigning 
 

 Integrity: essential for building trust and confidence  
• https://sofii.org/article/the-6ps-a-blueprint-for-transforming-fundraising-for-good  
• https://sofii.org/article/the-ken-burnett-archives-integrity  

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/why-trust-matters-in-fundraising-and-what-to-do-about-it  
 

 More guiding principles: safety, diversity, morality and the role of trustees 
• https://fundraising.co.uk/2018/04/05/unacceptable-behaviour-donors-condoned-charities-things-must-change/  
• https://sofii.org/article/actionaids-journey-to-diversity   
• https://sofii.org/article/the-use-and-misuse-of-emotion-section-5-the-creative-use-of-emotion  

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/lousy-boards-barriers-to-growth-part-3  
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 Finding your ‘WHY?’: why it matters so much 
• https://sofii.org/article/a-practical-evidence-based-guide-thatll-keep-your-relationship-fundraising-on-track  
• https://sofii.org/article/inspiration-is-scary   

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/how-do-you-find-out-why-people-give  
 

 An attitude of gratitude: the priceless art and craft of ‘Thankology’ 
• https://sofii.org/article/how-to-write-a-better-thank-you-letter-and-why-it-matters   
• https://sofii.org/case-study/toronto-dominion-charitable-trust-tdthanksyou-video  
• https://sofii.org/article/welcome-to-the-art-and-science-of-positive-thanking  
• https://sofii.org/article/a-simple-equation-plus-three-big-reasons-to-buy-this-book   

 
How the Agitator sees it: 

• https://agitator.thedonorvoice.com/the-high-cost-of-undervaluing-gratitude   
 

 Essential reading: the great fundraiser’s bookshelf 
• https://sofii.org/article/the-great-fundraisers-bookshelf  
• https://sofii.org/article/david-ogilvy-a-profile-of-the-father-of-advertising 
• https://sofii.org/article/how-to-really-understand-fundraisings-reigning-big-idea-direct-mail  
• https://sofii.org/article/could-this-be-the-sea-change-that-fundraising-really-needs  

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/the-loss-of-an-exceptional-friend-of-fundraising 
 

 Spending time with the masters: learning from the leading lights 
• https://sofii.org/article/david-ogilvy-a-profile-of-the-father-of-advertising  
• https://sofii.org/article/david-ogilvys-secret-weapon  
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How the Agitator sees it: 

• http://agitator.thedonorvoice.com/my-pantheon-of-fundraising-curmudgeons  
 

 The easy convenience of regular giving: ActionAid, Plan, Dogs Trust and others 
• https://sofii.org/case-study/actionaid-the-postal-parent-advert  
• https://sofii.org/case-study/dogs-trust-sponsor-a-dog   
• https://sofii.org/case-study/the-plan-the-launch-of-child-sponsorship-spain-1937    

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/great-monthly-giving-is-in-the-details  
 
 Legacies: the ultimate gift after a lifelong relationship 
• https://sofii.org/article/just-the-facts-on-legacy-giving  
• https://sofii.org/case-study/wwf-integrated-legacy-marketing-campaign 
• https://sofii.org/case-study/the-rnli-legacy-letter  
• https://sofii.org/article/should-you-enthusiastically-promote-legacy-giving-when-people-are-dying?  

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/dealing-with-doubts-about-legacy-giving-in-the-pandemic-and-depression  
 
 The science of fundraising: testing to find what works best  
• https://sofii.org/article/investing-in-testing  
• https://sofii.org/article/advertisings-earliest-genius-and-how-he-can-help-your-advertisements-to-work-better-

predictably    Advertisings earliest genius 
• https://sofii.org/article/which-of-our-ads-will-work-best-where-when-and-why  
• https://sofii.org/article/sorry-but-youre-just-not-my-type  
• https://sofii.org/article/a-bad-ad-at-a-bad-time 
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• https://sofii.org/article/bring-back-the-indispensable-guard-book  
 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/testing-best-practices-part-1 
 
 Redefining fundraising: the Commission on the Donor Experience’s 28 projects 
• https://sofii.org/cde/the-commission-on-the-donor-experience  
• https://sofii.org/cde/the-6ps-a-blueprint-for-transforming-fundraising  
• https://sofii.org/article/sofiis-letter-to-the-future   
• https://sofii.org/article/the-olive-cooke-story   

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/fundraising-evolution-and-revolution 
 

 ‘Where do I start?’: your first few weeks as a campaigning fundraiser 
• https://sofii.org/the-fundraisers-toolbox/my-first-weeks-as-a-fundraiser  

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/why-i-love-winnie-the-pooh  
 

 
Part 4  
Case studies of creativity, innovation and inspiration to help you be ‘the best of the best’ 
 

 Giving donors choices: the Botton Village story 
• https://sofii.org/case-study/botton-village-giving-donors-choices   
• https://sofii.org/cde/project-13-giving-choices-and-managing-preference   
• https://www.youtube.com/watch?v=LHPgCSIfhIc    
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How the Agitator sees it: 

• http://agitator.thedonorvoice.com/what-to-listen-for-in-donor-onboarding  
 
 Showing donors the difference they make: Feed the Children’s ‘baby box’ 
• https://sofii.org/case-study/actionaids-welcome-to-child-sponsorship-package  
• https://sofii.org/case-study/actionaid-bollocks-to-poverty-campaign  
• https://sofii.org/case-study/greenpeace-frontline-launch-of-a-high-level-monthly-giving-scheme  
• https://sofii.org/article/what-can-fundraisers-learn-from-product-marketing  
• https://sofii.org/case-study/feed-the-childrens-baby-box  

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/get-donors-to-care-about-their-impact-not-your-overhead 
 
 Storytelling that shook a nation: long copy press ads from Amnesty and the Bhopal Medical Appeal 
• https://sofii.org/article/how-i-wrote-it-the-classic-amnesty-press-ads  
• https://sofii.org/case-study/amnesty-international-uk-press-ads-that-shook-a-nation 
• https://sofii.org/article/the-last-word-how-copywriters-can-change-the-world  
• https://sofii.org/case-study/amnesty-international-the-pen-pack  
• https://sofii.org/case-study/bhopal-medical-appeal-press-advertisements 

 
 Transformational campaigns: NSPCC, GOSH and the courage to think and aim really big 
• https://sofii.org/case-study/the-nspcc-centenary-appeal-setting-the-gold-standard-in-major-campaign-fundraising-

from-1984    The NSPCC Centenary Appeal 
• https://sofii.org/case-study/nspccs-full-stop-campaign-sofiis-view (includes links to the six-part feature on NSPCC’s 

Full Stop campaign). 
• https://sofii.org/case-study/the-wishing-well-appeal-for-great-ormond-street-childrens-hospital  

 
 The hero figure: RNLI and the ‘He’ll face…’ inserts  
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• https://sofii.org/case-study/the-rnli-hell-face-all-we-ask-of-you-press-insert   
• https://sofii.org/case-study/dr-barnardos-homes-how-the-death-of-carrots-led-to-a-powerful-slogan-from-1866   

 
 The irresistible proposition: Help the Aged’s ‘You have this gift/ Make a blind man see’ 
• https://sofii.org/case-study/help-the-aged-make-a-blind-man-see-press-advertisement   
• https://sofii.org/case-study/help-the-aged-you-have-this-gift-direct-mail-pack 

 
 The recycled fundraiser: Ryton Gardens’ seed pots and BookAid’s Reverse Book Club 
• https://sofii.org/case-study/ryton-gardens-recyclable-mailing  
• https://sofii.org/article/why-should-god-have-all-the-best-ideas  
• https://sofii.org/case-study/book-aid-international-the-reverse-book-club  

 
 Reinventing face-to-face (F2F): Greenpeace develops a fundraising game-changer  
• https://sofii.org/case-study/greenpeace-international-the-reinvention-of-face-to-face-fundraising  
• https://sofii.org/article/f2f-stuck-in-deep-snow-between-vinkovci-and-blod  
• https://sofii.org/case-study/senses-brilliant-style-for-face-to-face-fundraising   
• https://sofii.org/article/the-day-world-vision-welcomed-me-to-their-world  
• https://sofii.org/case-study/macmillan-cancer-care-and-bethesda-hospice-meet-etta-macleod-an-extraordinary-

fundraiser   Meet Etta Macleod 
• https://sofii.org/case-study/dream-a-dreams-uncrush-a-dream-campaign  
• https://sofii.org/article/why-coronavirus-has-been-unicefs-catalyst-for-change  

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/is-f-2-f-acquisition-a-sustainer-oasis-or-a-mirage  
 

 Donor-centred fundraising: meet Nana Murphy, your ideal supporter 
• https://sofii.org/case-study/lessons-from-merchants-quay-ireland    

 
How the Agitator sees it: 
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• http://agitator.thedonorvoice.com/donor-centricity-the-missing-ingredient  
 

 Brave, jaw-dropping creativity: Nazis against Nazis 
• https://sofii.org/case-study/nazis-against-nazis-the-most-involuntary-walkathon 

 
 Different strokes for different folks: BHF’s in memoriam, corporate involvement, virtual events and posters 
• https://sofii.org/case-study/british-heart-foundations-calculate-the-cost-of-heart-disease-mailing    
• https://sofii.org/case-study/british-heart-foundation-my-marathon    
• https://sofii.org/case-study/british-heart-foundation-the-poster-series  
• https://sofii.org/case-study/british-heart-foundation-gift-of-hope-give-in-celebration 

 
 Dwell time: David Ogilvy leaves a letter on a train 
• https://sofii.org/article/david-ogilvys-letter-for-the-united-negro-college-fund-from-1968  
• https://sofii.org/case-study/david-ogilvys-letter-for-the-united-negro-college-fund 

 
 Engaging supporters: Friends of the Earth, Age UK and the humble bee 
• https://sofii.org/case-study/friends-of-the-earth-the-bee-cause  
• https://sofii.org/article/becoming-the-bee-with-jean-bishop  

 
 The very moving image: how DRTV came to the aid of fundraising 
• https://sofii.org/article/the-use-and-misuse-of-emotion-part-two   
• https://sofii.org/article/the-use-and-misuse-of-emotion-part-one  
• https://sofii.org/case-study/first-successful-drtv-ad-in-the-uk-ellie   
• https://www.youtube.com/watch?v=CLoaq2IsScI   
• https://sofii.org/case-study/multiple-sclerosis-society-holland-television-commercial  
• https://sofii.org/case-study/islamic-relief-saving-lives-isnt-easy-video   

 
 Building support: Durham Cathedral in LEGO 
• https://sofii.org/case-study/durham-cathedral-in-lego-innovative-buy-a-brick-fundraising 
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 Creative plagiarism: CPAR Ethiopia creates a fundraising first 
• https://sofii.org/case-study/cpar-plant-a-tree-in-ethiopia-mailing 

 
 Beautiful and effective: RSPB’s brand stretch and letter to the future 
• https://sofii.org/case-study/rspb-brand-stretch-work     
• https://sofii.org/case-study/rspbs-letter-to-the-future   
• https://queerideas.co.uk/2010/06/why-i-love-branding.html 

 
 Why us?:ActionAid reinvents the loose insert for new donor recruitment  
• https://sofii.org/case-study/the-actionaid-inserts-with-built-in-reply-mechanism 

 
 Political campaigning and fundraising: Common Cause and the birth of citizen advocacy 
• https://sofii.org/case-study/the-society-for-effecting-the-abolition-of-the-slave-trade-minute-regarding-the-need-for-

fundraising-from-1788     Fundraising to end the slave trade 
• https://sofii.org/case-study/common-cause-the-birth-of-modern-citizen-advocacy  
• https://sofii.org/article/still-in-the-battle-an-interview-with-roger-craver  
• https://sofii.org/case-study/common-cause-citizens-committee-major-donor-upgrade  
• https://sofii.org/case-study/pete-for-america-leaderboard-challenge-election-fundraising  

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/american-renewal   
 

 Shopping lists: £5.00 buys a pair of sturdy boots that someone you’ll never know might rely on, as he or she saves you 
• https://sofii.org/case-study/royal-national-lifeboat-institution-boots-advertisement   
• https://sofii.org/article/stand-up-to-cancer-2018  

 
  



 13 

Part 5  
The culture of campaigning fundraising 
 

 Investment in fundraising: the vital need for sustained and sufficient spending 
• https://sofii.org/cde/the-commission-on-the-donor-experience 
• https://sofii.org/article/cde-project-15-summary-the-role-of-trustee-boards-and-senior-managers  
• https://sofii.org/cde/cde-project-20-fundraising-investment  

How the Agitator sees it: 
• http://agitator.thedonorvoice.com/the-board-meeting-swipe-file-fundraising-costs-and-investment  

 
 The use and misuse of emotion: CDE project 6 and its 40+ components 
• https://sofii.org/cde/cde-project-6-the-use-and-misuse-of-emotion  
• https://sofii.org/article/cde-project-6-index-page  

      How the Agitator sees it: 
• http://agitator.thedonorvoice.com/emotion-and-fundraising-will-any-emotion-do  
 

 
 The power of words: communication and the English language 
• https://sofii.org/article/communication-and-the-english-language   
• https://sofii.org/article/twelve-suggestions-and-a-bit-more-to-help-you-write-effectively  
• https://sofii.org/article/the-customers-always-write  
• https://sofii.org/article/the-last-word-how-copywriters-can-change-the-world  

 
 Brilliant storytelling: celebrating the great fundraising writers  
• https://sofii.org/article/sofii-stars-great-fundraising-writers    
• https://sofii.org/case-study/amnesty-international-the-pen-pack    
• https://sofii.org/article/the-a-to-z-of-writing-fundraising-appeals-a-to-f    
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• https://sofii.org/article/how-i-wrote-it-the-make-a-wish-foundations-prospect-letter   
Plus many other features in the ‘How I wrote it’ series. 

 
How the Agitator sees it: 
• http://agitator.thedonorvoice.com/what-makes-for-a-good-piece-of-fundraising-copy  

 
 The bad and the best: the world’s worst advertisements and its most successful 
• https://sofii.org/case-study/greenpeace-portugal-the-unfortunate-example-of-the-reversed-out-coupon  
• https://sofii.org/the-fundraisers-toolbox/bad-ads-showcase  
• https://sofii.org/foundations-of-fundraising/best-of-the-best  
• https://sofii.org/article/the-most-successful-advertisement-in-the-history-of-the-world  

 
 Spending time with the scientists: mastering the limitless frontiers of data, technology and behavioural science  
• https://sofii.org/article/the-great-donor-exodus-and-what-to-do-about-it-a-three-part-series-from-jay-love   
• https://sofii.org/article/data-is-gold.-but-only-if-you-can-get-to-its-real-value  
• https://sofii.org/article/how-we-deal-with-data-why-it-matters-and-why-weve-really-got-to-get-this-right-right-now   
• https://sofii.org/article/the-use-and-misuse-of-emotion  
• https://sofii.org/article/ask-a-behavioural-scientist-pt-1  

           
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/the-behavioral-science-of-fundraising-metrics  
 

 Liberating leadership: the new responsibilities of trustee boards and senior management  
• https://sofii.org/article/cde-project-15-summary-the-role-of-trustee-boards-and-senior-managers  
• https://sofii.org/article/firing-lousy-board-members  
• https://sofii.org/article/how-precisely-do-you-build-a-better-board-part-1  
• https://sofii.org/article/contradictory-signs-as-the-corona-crisis-continues    
• https://sofii.org/the-fundraisers-toolbox/how-to-be-an-effective-client   
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How the Agitator sees it: 
• http://agitator.thedonorvoice.com/the-great-fundraising-comeback   

 
 Fundraising at times of crisis: delivering help quickly and effectively to where it’s needed most 
• https://sofii.org/case-study/rcsb-bhopal-emergency-appeal 
• https://sofii.org/article/bridging-the-empathy-gap  
• https://sofii.org/article/peoples-generosity-during-tragic-times  
• https://sofii.org/article/cde-project-6-section-4-8-craig-linton-and-paul-stein-on-emotion  

 
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/get-em-while-the-grief-is-hot-part-1 
 

 Fundraisers together: working and helping each other through tough times 
• https://sofii.org/case-study/italys-fundraising-taskforce-for-hospitals  
• https://sofii.org/case-study/furloughed-fundraisers-chat-ffc   
• https://sofii.org/article/save-finz-a-fundraiser-to-fundraiser-f2f-appeal  

         
How the Agitator sees it: 

• http://agitator.thedonorvoice.com/the-naughty-the-nice-the-unappreciated  
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Conclusion 
The dream: building a better future for campaigning fundraisers, their causes and their donors 
 
http://www.kenburnett.com/Blog55Fundraisingandtheruleoflaw.html   
https://communitycentricfundraising.org/ccf-movement/  
 
About SOFII 
https://sofii.org 
https://sofii.org/article/why-should-god-have-all-the-best-ideas 
https://sofii.org/article/everything-iwitot 
https://sofii.org/donate  
 
About the Agitator 
www.agitator.thedonorvoice.com 
www.thedonorvoice.com 
 
About the author  
www.kenburnett.com  
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http://www.whitelionpress.com/Storytelling.html			

http://www.whitelionpress.com/DonorsforLife.html		

Order from joe@whitelionpress.com  
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